
DALLAS CUP



Recognized as one of the 
premier youth tournaments 

in the world for four decades.

Global partnerships have 
enabled the participation 
of elite teams from over 

100 countries.

Former tournament 
participants have gone on to 
play in over 500 World Cup 

matches. 
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DALLAS CUP

Since 1980, Dallas Cup has 

hosted teams and officials from 

six continents, more than 100 

countries, and 48 states.

1980-2021



THE DALLAS CUP CONNECTION

Dallas Cup has fostered relationships with top governing bodies and leagues in the sport, 

enabling the tournament to host the most high-profile clubs from across the globe.



PRESTIGIOUS
ALUMNI

The Dallas Cup alumni list is a virtual “Who’s Who” of 

hundreds of international soccer superstars who have 

combined to play in over 500 FIFA World Cup matches. 

• In the past two FIFA World Cups, 1 out of every 11 goal 

scorers has been a Dallas Cup alum.

• The 2018 World Cup featured 28 alumni, with 11 of the 32 

countries holding Dallas Cup ties.

David 

Beckham

‘91 Dallas Cup Wayne Rooney

‘99 Dallas Cup

Andrea Pirlo

‘90 Dallas Cup

Raul

‘94 Dallas Cup
Javier Hernandez

‘04 Dallas Cup

Keylor Navas

‘06 Dallas Cup



DALLAS CUP’S 
IMPACT ON THE 
NATIONAL TEAM

The Dallas Cup has strong ties to 
the United States National Team, 
both past and present. The current 
roster features several Dallas Cup 
alumni, including Serie A stand 
out Weston McKennie (DC ‘11); 
Premier League champion keeper 
Zack Steffen (DC ‘14), and La Liga 
rising star Yunus Musah (DC ‘19), 
among others.

Did you know?

The top five players on the USMNT 

all-time scoring list are Dallas Cup 

alumni: Clint Dempsey (DC ‘01), 

Landon Donovan (DC ‘99), Jozy 

Altidore (DC 06’), Eric Wynalda (DC 

‘87), and Brian McBride (DC ‘90) Jozy Altidore

‘06 Dallas Cup alum

U17 USMNT at the 1999 Dallas Cup featuring 

Landon Donovan (#20) and Damarcus Beasley (#3)

Clint Dempsey at the 

2001 Dallas Cup
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Diversity
DIVERSITY & INCLUSION

The Essence of Dallas Cup

For four decades, Diversity and Inclusion has served as the 

foundation of Dallas Cup's core values. The tournament's 

diversity starts with elite athletes from around the world and 

extends to cultural education initiatives in the community.

• With at least 30 countries represented every year, Dallas Cup is 

North Texas' most diverse and international annual event

• Dallas Cup has made world headlines with its Peace Team 

initiatives

➢ Irish Catholic-Protestant Peace Team in 2001

➢ Israeli-Palestine Peace Team in 2004

➢ Iraqi Peace Team in 2006

• Thousands of students throughout various DFW school districts are 

able to take part in Dallas Cup's Dallas is Diversity calendar art 

contest every year.

Middle East Peace Team made up of 

9 Israeli and 9 Palestinian boys (2004)



DIVERSITY &

Dallas Cup Girls Invitational

The 2021 Dallas Cup featured the 

return of girls divisions to the 

tournament for the first time since 

1996 with the inaugural Dallas Cup 

Girls Invitational presented by Mary Kay. 

The new girls component is played 

concurrently with the boys tournament 

and features elite girls academies in the 

16U through 19U age groups. 

INCLUSION



Diversity
DIVERSITY & INCLUSION

Black Star Initiative

As part of a new diversity program, Dallas Cup has 

partnered with the Black Star Initiative (B.S.I), a 

national youth soccer and coaching program for the 

Black community. Through the partnership, Dallas Cup 

will bring select inner-city youth clubs from across the 

nation to the tournament for a chance to play for the 

“Boot and Ball” trophy. 

B.S.I Pillars

ACCESS AND OPPORTUNITIES

REPRESENTATION AND ADVANCEMENT

COMMUNITY AND LEGACY



ELITE COMPETITION
Teams

The Dallas Cup is an invitation-only tournament, assuring 

a high standard of competition for all participating teams.

40% 20%40%

International Teams USA Teams Local Teams



ELITE

Referees

Partnerships with referee academies 

from across the globe give the Dallas 

Cup its international reputation of 

having the best officiating of any 

youth soccer tournament in the world. 

Through the years, over 20 referees 

with FIFA World Cup experience have 

officiated in the Dallas Cup, among 

them 1990 and 2010 World Cup final 

referees Edgardo Codesal (Mexico) and 

Howard Webb (England), respectively.

COMPETITION



COMMUNITY
COMMUNITY ENGAGEMENT

The Dallas Cup Experience

The Dallas Cup is about more than just 

soccer competition at the highest level. 

Participants learn important life lessons 

with visits to children’s hospitals, advocacy 

centers, schools, and homeless shelters.



COMMUNITY

Texas Hospitality

Through the Dallas Cup Home Stay 

program, local teams that qualify 

for the tournament agree to host 

players from an international team 

and provide these international 

players room and board during the 

tournament.

For many international 

players, Dallas Cup is their 

first trip to America as they 

take part in a new culture 

and make friends for life.

ENGAGEMENT



5,000+

PARTICIPANTS

100,000+

ATTENDANCE

1,500+

VOLUNTEERS

$38 MILLION

ECONOMIC 

IMPACT

ANNUAL TOTALS



250+
Teams

Participants

35+
Countries Represented

5000+
Players & Coaches

300+
Referees

BY THE NUMBERS

Consisting of age groups from 12U to 19U in 

the Boys category and 16U to 19U in the 

Girls category, Dallas Cup participants combine 

annually to create a one-of-a-kind event.



Attendance & Venues

Total tournament attendance annually exceeds 

100,000 across the five tournament venues
❑ Cotton Bowl Stadium

❑ Toyota Stadium

❑ MoneyGram Soccer Park

❑ Richland College

❑ Toyota Soccer Center

BY THE NUMBERS



BY THE NUMBERS
Tournament Demographics

North Texas' diverse soccer community is fully represented within Dallas 

Cup's annual volunteer base of nearly 1500

45% 17%34%

Non-Hispanic White Hispanic Black

4%

Other

Dallas Cup Attendees

61% of tournament attendees have a household income over $75,000

In the 13-18 age group, soccer participation in the United States 

increased 3.1% in 2019 and ranks third among team sports with 

1,480,000 million participants.



BY THE NUMBERS

Between the tournament’s numerous competition 

venues and its 15 partner hotels, Dallas Cup has an 

extensive footprint in the DFW metroplex. The 

tournament has an estimated annual economic 

impact of more than $38 million. 

Local Economic Impact



MEDIA COVERAGEBROADCASTING IMPRESSIONS

Extensive national 
and international 

press coverage

National network 
television footprint

100M 
annual impressions



BROADCASTING
Dallas Cup’s broadcast agreement with 

TUDN provides live national network 
coverage of several tournament games, 

including the Super Group final. 
Additionally in 2021, ESPN3 aired 

eleven championship matches.



MEDIA

Dallas Cup receives extensive 

media attention, including 

local news coverage 

throughout tournament week, 

daily features nationally on 

TUDN, and international 

coverage of participating 

teams and referees from 

outside the United States.

COVERAGE



DIGITAL COMMUNICATION

Dallas Cup’s world-wide impressions through various social media 

platforms annually exceed 100 million.



DALLAS CUP’S APPROXIMATE 
ANNUAL GROSS IMPRESSIONS



GROWTH OF THE 

DALLAS CUP GIRLS 

INVITATIONAL

U.S. SOCCER 

DEVELOPMENT

2026 FIFA 

WORLD CUP IN 

NORTH 

AMERICA



Growth of the Dallas 
Cup Girls Invitational

Adhering to the tournament's 

philosophy of quality over quantity, 

the Dallas Cup seeks to grow the 

burgeoning Girls Invitational in a 

measured and sustainable manner.

➢ Addition of international teams 

beginning in 2022

➢ Growth from 32 competing teams 

in 2021 to over 120 by 2024



United States 
Youth Soccer Development

Dallas Cup will continue to play an 
important role in the development of the 
sport in the United States', providing the 

best young soccer players in the country the 
opportunity to compete against elite 

academies from around the world, while 
showcasing their talents in front of 

hundreds of pro scouts and college coaches.

➢ Soccer is the #1 participation sport and the 

#2 sport in fandom for kids born after 2010

➢ The U.S. Soccer Federation plans to increase 

youth soccer participation in the US by 60%

from 7.5 million to more than 12 million over 

the next decade.

➢ Over the last two decades, MLS average 

attendance has increased by more than 50%

[ Sources:
CNBC: “Soccer, basketball and football are the future of sports for Generation Alpha, survey finds”
MLS Soccer: “US Soccer elects new vice president, lays out future plans, goals at annual general meeting]



FIFA World Cup 

As the premier youth tournament in the 

United States, international recognition of 

the Dallas Cup grew significantly in the 

years leading up to the 1994 USA World 

Cup. The post-World Cup momentum 

further elevated the Dallas Cup to new 

heights, and the effects of that seminal 

moment in US soccer history continue to 

benefit the tournament to this day.

With the FIFA World Cup due to return to 

North America in 2026, and with Dallas 

likely to be one of the ten U.S. venues, the 

Dallas Cup is once again poised to benefit 

from the surge in attention and interest 

that the sport will receive within the United 

States over the next several years.

’87 Dallas Cup alum 

Eric Wynalda at the 

1994 World Cup

Pele at the 1988 Dallas Cup

Opening Ceremonies 



ON-SITE VISIBILITY & 

ACTIVATION DIGITAL ASSETS

TOURNAMENT 

COMMUNICATION & 

COLLATERAL

PARTICIPANT TOUCH POINTS 

& UNIQUE OPPORTUNITIES



BRANDING
The Dallas Cup provides a wide 

variety of branding opportunities 

throughout the five competition 

venues and during off-field 

ancillary events.

➢ Field Boards

➢ Inflatables

➢ Stadium PAs

➢ Jumbotron spots

➢ Product Sampling

➢ Banners & Flags

➢ Giveaways & Product Distribution



COMMUNITYACTIVATION
Opening day ceremonies, marquee matches at the stadium, and 500+ 

games at the complexes provide an array of activation opportunities 

in high-traffic areas, while partnership-enabled intellectual property 

rights allow for fan-friendly promotions and activations at retail. 

➢ Exhibit Space

➢ IP Rights

➢ Product Sampling

➢ Product Sales

➢ Participant Engagements

➢ In-Market Activations

➢ Halftime Promotions

➢ Special Presentations



DIGITAL ASSETS

SOCIAL MEDIA

Targeted hashtags and handle 

tags on the tournament’s 

various social media platforms

TOURNAMENT WEBSITE & APP

Ample visibility within the 

tournament website and 

schedule app

DIGITAL MEDIA

Inclusion in advertising and 

promotional campaigns with 

the tournament’s television and 

radio partners



Official Tournament 

Program

Press Releases & 

Quarterly Newsletters
Credentials and

E-Tickets

TOURNAMENT COMMUNICATION &

Brand exposure through inclusion in tournament collateral material and communication, 

including direct marketing to the extensive Dallas Cup soccer database

Team Packet 

Deliverables

COLLATERAL



Player 

Lounges

Coaches and Referees

Seminars/Symposiums
Video Board/On-Field

Stadium Presentations

PARTICIPANT TOUCH POINTS &

Participant touch points and other unique tournament experiences allow for specialized 

marketing opportunities throughout tournament week. 

Soccer Clinics and 

Skills Challenges

UNIQUE OPPORTUNITIES

School District

Ticket Programs



SPONSOR

BENEFITS

PARTNERSHIP 

OBJECTIVES

JOIN US

TODAY



Diversity
SPONSOR
BENEFITS

Partnering with Dallas Cup provides the opportunity 

to brand and connect with the rapidly-expanding 

soccer community, and includes the following 

benefits:

➢ Brand presence throughout tournament events, venues, and 

communication platforms 

➢ ID on tournament’s marketing, promotional, broadcasting, social 

media, and community outreach efforts 

➢ Touch-point opportunities with soccer’s uniquely diverse fan base 

and elite participants of the sport 

➢ An association and partnership with the oldest and most 

prestigious international youth soccer tournament in the country



PARTNERSHIP 
OBJECTIVES

Leverage the influence of the Dallas 

Cup, the most prestigious International 

Youth Tournament in the United States, 

to showcase your Brand!

Your Brand and the Dallas Cup will 

partner with one another to design a 

youth sports marketing plan that will 

highlight your products and/or services 

to the Dallas Cup Family, Friends & 

Fans in an authentic and engaging way.

ENGAGE & ELEVATE 

YOUR BRAND

Utilize the reach, power, and impact 

of Dallas Cup intellectual property to 

build your brand affinity and engage 

product awareness among customers 

and consumers in Dallas, in Texas, in 

the U.S., and internationally.



JOIN US AS A PARTNER FOR

(3-year minimum)

DALLAS CUP 2022

April 9 – April 17, 2022


